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o Our Snarenoiders

I am pleased to present this report on MOSHI MOSHI HOTLINE’s
business performance for the first half of its 23rd business year,
ending March 31, 2010.

Reflecting growing uncertainty surrounding the future economic
outlook since the latter half of last year, companies continued to curb
investments and cut costs during the consolidated interim period
under review, and private consumption also remained weak due to
the worsening situation for income and other factors. The call center
business, which has taken root as a new frontline communication
point with customers, bore the brunt of the difficult economic environment.
A number of companies decided to freeze their aggressive business
plans to open new call centers, expand existing ones or outsource
their in-house call center operations. At the same time, some of our
client companies reduced the number of operation booths, because of
a fall in the number of inquiries amid sluggish private consumption
or a change in corporate policy.

Despite this very harsh operating environment, we succeeded in
expanding net sales during the consolidated interim period by 9.3%
year on year, to ¥36,375 million. This encouraging result was due in
part to the contribution from ANY CO., LTD., which we acquired
in November 2008 and merged with our subsidiary I Visit Corp. on
April 1,2009. In addition, new orders we received during the interim
period and a public opinion survey project carried out during the
run-up to the Lower House election in late August 2009 compensated
for the decline in spot demand for large projects that we had predicted
at the beginning of the fiscal year. We also focused our efforts on boosting
new business with government agencies and municipal bodies that
were streamlining their operations.

The contribution by ANY CO., LTD to profitability, on the
other hand, was limited due to the amortization of goodwill. The
number of operation booths remained flat in existing operations,
in which we continued with restructuring measures to improve
efficiency. At the same time, we saw a rise in new lines of business
with comparatively low efficiency and in which we have a smaller
degree of expertise. These factors, together with deterioration in the
profitability of the performance-linked outbound business, reduced
our profitability.

Consequently, consolidated ordinary income for the interim
period under review declined 25.1%, to ¥3,243 million, and
consolidated net income decreased 26.9%, to ¥1,847 million.
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% Operating Results

Telemarketing business

Inbound Services
In the inbound services segment, some client companies—particularly
in the financial services and manufacturing sectors—reduced the
number of operation booths at call centers in response to a drop in the
number of inquiries and as part of their cost-cutting efforts, at a time
when the sharply worsening economic outlook forced companies to
cut back on advertising activities. In addition, some large spot orders
received in the first half of the previous fiscal year were discontinued,
while other client companies put new orders on hold or postponed them.
As a result, consolidated net sales for inbound services fell 8.2%
year on year, to ¥17,965 million.
Outbound Services
The outbound services segment recorded strong growth compared to the
previous year, benefiting from orders received for conducting of public
opinions surveys on the Lower House election held in August 2009.
Demand related to sales promotion activities from the teleccommunications
industry, as well as demand from government and other public offices
that were streamlining their operations, also continued to rise.
Accordingly, consolidated net sales for outbound services surged
30.6% to ¥5,902 million.

Telemarketing-Related Services
In the telemarketing-related services, demand for back-office opera-
tions from some telecommunications companies declined, and staff
placement business at call centers for financial services companies
remained weak. On the other hand, we received new orders for large
spot projects, which offset the negative factors.

Consequently, consolidated net sales for telemarketing-related
services were up 0.2%, to ¥9,183 million.

Operations business

We acquired 100% of the equity of ANY CO., LTD., a provider of
temporary staffing, in November 2008 and merged it with our subsidiary
I Visit Corp. on April 1, 2009. Subsequently, we established the field
operations segment as a new face-to-face business segment differing
from businesses conducted via the telephone. This new segment posted
solid consolidated net sales of ¥3,317 million during the interim
period under review.

Thank you for your steadfast understanding and support of
MOSHI MOSHI HOTLINE. We sincerely request the continuing
understanding and support of all our stakeholders.

December 2009
Sincerely yours,

Hideaki Takeno, President
MOSHI MOSHI HOTLINE, INC.
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Full view of the survey station

MOSHI MOSHI Now

|: Nationwide Conduct of Public Opinion :|

Surveys on the Lower House Election

Following the dissolution of the House of Representatives on July 21,
2009, MOSHI MOSHI HOTLINE carried out public opinion surveys
on the Lower House election held on August 30. We responded to
orders mainly from major media companies to collect data on voter
preferences about one week prior to the election. The opinion surveys
were conducted to gather the data that were announced by TV stations
and newspapers just before the polling day, to predict which political
party was likely to capture a majority and to use bar charts to illustrate
how many seats the Democratic Party of Japan was expected to win.
The Lower House contains nearly six times as many as constituencies
as the Upper House, half of whose members with a six-year term are
reelected every three years. For this reason, we mobilize a large num-
ber of our employees to take part in the survey operations. Once the
Lower House is dissolved, MOSHI MOSHI HOTLINE engages not
only the staff who usually conduct call center business but also all
employees from accounting and other administrative departments,
sales, and education and training sections who can leave their positions
temporarily for dispatch to a number of poll centers nationwide to
conduct opinion polls.

Public opinion surveys on elections require thousands of telephone
operators, and therefore our regular call centers are not sufficiently
large to cover the entire scope of the operations. For every election,
therefore, it is a challenge to locate venues that can serve temporarily
as call centers, since the rental period for the venues is extremely short.
Because of this, every time the dissolution of the Lower House appears
to be imminent, we carry out a check nationwide of which buildings
can be rented for a short period of time. For the opinion polls in the
run-up to the Lower House election held on August 30, we employed
26 centers across Japan, from Sapporo in the north to Ishigaki Island
in the south, including makeshift stations.

During the survey, MOSHI MOSHI HOTLINE used random
digit dialing (RDD) sampling, a method that is currently used widely
in many public opinion surveys.

SRAAEORMESR

Public opinion survey under way
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[ Random Digit Dialing (RDD) Sampling |

RDD sampling consists of randomly generating the last four digits of
fixed phone numbers using computers and contacting eligible voters at
random to avoid the possibility of coverage bias of samples (opinions).
MOSHI MOSHI HOTLINE has been conducting opinion polls by
telephone on politics and political parties for some 15 years. Telephone
surveys gained in popularity in the latter half of the 1980s, because
most households owned a telephone by then and such surveys cost less
and took less time, compared to home-visit surveys. During these early
days, telephone numbers were selected from among listed telephone
numbers or the Basic Resident Registers. However, it has become more
difficult to select samples using such information, as fewer households
now list their telephone number and the information contained in the
registers can no longer be disclosed in principle. To overcome the challenge,
we adopted RDD sampling in 2000 to obtain computer-generated
numbers as samples.

Number of Disabled Employees
Exceeds 200 Persons

Under the Disabled Persons Employment Promotion Law, any private-
sector companies employing 56 or more regular employees must
employ a specified number of disabled persons. The law requires that
the proportion of disabled employees must be at least 1.8% of the total
number of regular employees.

With the aim of promoting the employment of disabled persons,
the Company established a special subsidiary called Business Plus, Inc.,
which works toward the creation of a barrier-free work environment and
a society in which disabled and able-bodied people are treated equally,
thereby promoting disabled persons’ independence. As a result of these
efforts, last year the Company exceeded the disabled persons” employment
ratio of 1.8%. As of June 1, 2009, MOSHI MOSHI HOTLINE had
expanded its employment of disabled persons to 227 people, or 2.12%
for the aforementioned ratio.

We are committed to maintaining our efforts aimed at fulfilling
our responsibilities as a good corporate citizen.
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fIEEDED / Shareholders’ equity
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Paid-in capital £28 -
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Capital surplus 202 —
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Retained earnings ZelEs +2,562
Bt
Treasury stock =384 -253
HEBEARGE
Total owners’ equity 27,950 +2,308
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Valuation difference on available-for-sale securities
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Foreign currency translation adjustment
fuEESst
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